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THE ACTOR:
Mobility and community seryices plovider

Independent of the heteroiopic-status of the
æmi-public space as described, PT operators
should position themselves as mobility and com-
munity services providers, i.e. as key actors in the
development of attractive cities. Indeed, PT net
works are excellenttools for linking neighbourhoods
and helping communicate and promote soclal
cohesion. We expect them to transport us from A

to B, inform us of incomrng trains and buses and

possibly also entertain while we shop in their prem-

rses. surrounded by atuactrve mus,c. an. righh. etc.
T h i s  p o s i t i o n  a s  m o b i l i t y  a n d  c o m m u n i t y
service provider can only be achieved as long

as the PT actors deserve this status of respect
and authority. In practice this implies that the
netwo.k ,s visib'e .n the city. with clearlv sign-
posted enirances/exits and signage to and from
platforms, re lable timetables and performance

information, prern ises, facilities and services that
are  kept  c lean and maln ta ined in  per Ïec t

working condiiion, staff who adopt a customeÊ
f r i e n d l y  a t t i t u d e ,  a  g o o d  c o m b i n a t i o n  o f
commercial and olher services on hand... in
short eveMhing that intuit ively makes us feel
confident about the network and its operator.

Client confidence depends on users ldentitying
with the network. Encouraging thls can be pro-

moted through a series of sensorial measures
such as the integration of public art by local
artists, references to activities in the sufround-
ing nerghbourl.ood {mLSeums. music ven.tes,
univers l,es. squaresJ clear signage, Info'-a-
tion and other forrns of communicatton.

ln conclusion
The research findings confirm that perceived

security in urban public transport cannot be
satisfactorily add ressed from a technical p€rspec-

tive only. lt requires insight and knowledge of
the context, culture, social and economic dynam-
ics of the environment and station surroundings,
together with an understanding of the mecha-
nisms and emotional reactions of people. Today
the SPIN-UP methodology, developed by the
Yellow Design Foundation, honoursthe principles

of human interaction in the Heterotopia and
stresses the operator's position as mobility and
community services provider. lt is currently
applied by public trarsport operators and spe-
cif ic consumer-oriented businesses in Europe.
SPIN-UP is  p ra ised fo r  de l i ver ing  a  pos i t i ve

impact on social and customer relations, as well
as  main ta in ing ,  i f  no i  reduc ing ,  the  cos t  o f
maintenance and equrpment a

hne leenaos, secrctary genenl
fellow Design Foundation
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GonGY ntilG hbdcant deÊù 1974, n(F æntrales horalres de haute pÉddon pemettent
une synchlonisation horaile normalisée sur de gandes distances en toute séculité.
G0PGY tltftc rnannfa ùtrf ttrlf0 t974, rr3lyidæ hW aæuncy tine ænfi?s wfiicâ etsute
securc and dandadized tlne synctrcnîzatiû at ,ong distanæ.
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De. tocfinololler innovantec à votre aôtvlce...
,rrovrt ve tccfitoblife. at Wul, '€'vtcr.,.,

o- Atflchage espace voyageurs / Passenger Space D,spfay
o- synchronisation notmalisée / Standadlzed synchrcnlzation
o- Datatlon d'événements / Datt'nE of events
o- Supervlsion / Superv,s,on

GPS
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